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Course data 
Duration 1st semester 

Credits 3 ECTS 

Modality In-person 

Language English  

Faculty Filmmaking 

Teacher Alba Sánchez del Monte 

 

Course presentation 
Creative immersion in composition/VFX for cinema from the knowledge of applied technology, tools, 
plug-ins and work processes. 

 

Student competencies 
CG01 Utilize different historical, sociologic, cultural and/or artistic sources in the creation of audiovisual 

projects. 

CG03 Know the codes of ethics and deontology applicable to the audiovisual industry. 

CG04 Know the various applications of the technological resources from the field of audiovisual creation. 

CG05 Understand the concepts of photography, the creation of the film image and audiovisual language 
from an artistic and technical perspective. 

CG07 Know the different study and research methodologies that enable the continuous development and 
innovation of an activity within the audiovisual industry. 

CE02 Understand the essentials and specificities of an audiovisual project in its different formats, genres 
and typologies. 

CE03 Know the production workflows of the audiovisual industry. 

CE04 
Understand filmmaking in an open, multi-directional manner, from the forms and formats that are 
intrinsically related to the entertainment industry, to more expressive manifestations that explore 
avant-garde aesthetics and/or auteur philosophies. 

CE15 Compose images by integrating elements that are filmed and/or generated in postproduction 
processes. 

 

2 



  

Learning outcomes 
Upon completion of this course, each student must be able to: 
1.​ Work with the composition and VFX software and technologies that are most widely used in 

advertising. 
2.​ Design with VFX with attention to proposed requirements and objectives. 
3.​ Advise production on the requirements during filming in order to optimize composition/VFX 

processes. 
4.​ Understand the visual objectives of audiovisual advertising. 

 

Teaching methodology 
MD1 Participatory masterclass. 

MD2 Case studies and discussion. 

MD3 Problem resolution and discussion of results. 

MD5 Cooperative and collaborative learning. 

MD6 Academic tutoring. 

 

Course content 

Content 

1.​ Software: the work environment, processes and tools. 
2.​ VFX Conceptualization and design for advertising. 
3.​ Provision of technical advice during filming. 
4.​ 3D Composition and creation of backgrounds: 

-​ the workspace. 
-​ matte painting. 
-​ workflow. 
-​ External geometries and integrations. 
-​ Modify nodes. 
-​ Creation of 2D and 3D elements. 
-​ Camera Tracking and application of movements. 

 

Learning activities 
AF1 Theoretical and theoretical-practical classes. 6 hours 
AF3 Design and implementation of artistic creation projects (individual or 

group). 
15 hours 

AF4 Art appreciation activities: attendance at seminars, visits to exhibitions 
or viewing of visual/audiovisual works. 

6 hours 

AF5 Search and selection of documentation, reading of supporting material 
and bibliographic and visual references. 

30 hours 

AF7 Evaluation. 3 hours 
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AF8 Autonomous study of theoretical content and autonomous preparation 
of practical work and activities. 

30 hours 

* The hours assigned to the different learning activities may vary depending on the academic needs of 
the course, the group or the teaching team. 
 

Assessment 

GENERAL ASSESSMENT CRITERIA 

ATTENDANCE 
The classes are in-person, and attendance is mandatory, as it is a determining factor in the 
continuous assessment system, as well as in class attitude and participation. However, in exceptional 
cases due to health situations or family reconciliation, students may request online access as a 
methodological adaptation (for more information, please contact the student department). 

MARKS 
Continuous Assessment is a comprehensive assessment of each student’s results judged on the 
assessment criteria described in the following section, on a scale of 0 to 10 as provided in current 
legislation. 

Students wishing to bring up their grade in the extraordinary/re-assessment period must first contact 
the Registrar’s Office to expressly waive in writing all of the marks they obtained in the regular 
assessment period. Their final assessment mark will be the mark obtained in re-assessment. 

SPELLING AND EXPRESSION 
The grading of written examinations and assignments will consider spelling, grammar, and clarity of 
expression. Errors in spelling, punctuation, and writing style may negatively affect the final grade, 
depending on their nature, frequency, and severity. 

UNIVERSITY WRITTEN REPORTS 
These must have a title page, table of contents and bibliography listing at least 4 sources. These 
works must be original. Excerpts from other authors must be properly cited. Demonstrable plagiarism 
is an academic offense. If one student copies the work of another student, both shall be held 
accountable. 

SPECIFIC ASSESSMENT CRITERIA 

REGULAR ASSESSMENT PERIOD 

In this course, absence to more than 20% of class sessions and activities will lead to failure of 
the course and disqualification from the regular assessment period. 

The teaching team will provide the details/specifications on the content or submission of assessment 
tasks; this information will be given in class or in a document made available to the student on the 
Virtual Course Space (in Spanish, Aula Virtual). 
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Assignments not submitted by the deadlines set by the teaching team will receive an assessment 
mark of 0. 

Assessment task (*) Revaluable/non-
revaluable 

Minimum mark 
yes/no 

% of final 
mark 

SE2 
Assignments and projects. Revaluable Yes 40% 

SE3 
Continuous assessment: weekly tasks 
and homework, periodical reports, 
problem resolution. 

Non-revaluable No  50 

SE5 
Attitude and participation. Non-revaluable No 10% 

100% 

(*) Records and evidence of all of the assessment tasks (writings, recordings, etc.) listed in this table will be kept 
and filed in the Registrar’s Office. 
 
EXTRAORDINARY/RE-ASSESSMENT PERIOD 

Students who have not passed the course during the regular assessment period may choose one of 
the following extraordinary assessment options: 

●​ Option 1: Criterion-based reassessment. Assessment will be limited exclusively to the 
reassessable criteria that were not passed during the regular assessment period. The 
reassessment activity will be of the same nature as the original one (exam, assignment, etc.). 
The grades obtained in the ordinary assessment period for non-reassessable criteria 
(provided the minimum passing grade was achieved) will be retained and included in the 
weighted calculation of the final extraordinary assessment grade.  

●​ Option 2: Comprehensive reassessment. Students may complete a single assessment 
activity accounting for 100% of the extraordinary assessment. The nature of this activity will 
be determined by the instructor and may include an oral or written examination, submission of 
a portfolio, theoretical and/or practical assignments, or other equivalent forms of assessment.  

The instructor must communicate both Option 1 and Option 2 for the extraordinary assessment 
through the course notice board on the virtual campus at least 10 days prior to the extraordinary 
assessment date. 

Students must respond to this communication via the virtual campus notice board, indicating their 
choice of Option 1 or Option 2, at least 3 days prior to the extraordinary assessment date. If a student 
does not respond, the instructor will automatically apply Option 2 (a single assessment activity 
accounting for 100% of the extraordinary assessment). 

 

REVIEW OF ASSESSMENT MARKS 
As set out in the TAI School of the Arts Student Handbook. 
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Resources 

 
RECOMMENDED BIBLIOGRAPHY 
 

Augustin, M., & Coloane, S. (2021). Historia del arte en femenino. Editorial EDAF. 

Berger, J. (2016). Ways of seeing. Editorial Gustavo Gili. 

Heller, E. (2004). Psychology of color: How colors act on feelings and reason. Editorial Gustavo Gili. 

Katz, S. D. (2000). Shot by shot: From idea to screen. Plot Ediciones. 

Pérez, L. (2021). Nocturnos. Astiberri Ediciones. 

Wright, S. (2017). Digital compositing for film and video: Production workflows and techniques (4th ed.). 
Routledge. 

 
RECOMMENDED FILMOGRAPHY 
 

FILMOGRAPHY RECOMMENDED 

Arnold, A. (Director). (2024). Bird [Film]. House Productions; Ad Vitam Production; BBC Film; BFI. 

Edwards, G. (Director). (2023). The Creator [Film]. 20th Century Studios; New Regency; 
Entertainment One; Bad Dreams. 

Fargeat, C. (Director). (2024). The Substance [Film]. Working Title Films; Blacksmith; A Good Story. 

Fennell, E. (Director). (2020). Promising Young Woman [Film]. FilmNation Entertainment; LuckyChap 
Entertainment. 

Garland, A. (Director). (2024). Civil War [Film]. DNA Films; IPR.VC; A24. 

Larraín, P. (Director). (2019). Ema [Film]. Fabula; Komplizen Film; Piano. 

Rohrwacher, A. (Director). (2023). La chimera [Film]. tempesta; Amka Films Productions; Ad Vitam 
Production; RAI Cinema. 

Simón, C. (Director). (2025). Romería [Film]. Elastica Films; Vilaüt Films; Kino Produzioni; Janus 
Films. 

Villeneuve, D. (Director). (2021). Dune [Film]. Legendary Pictures; Warner Bros. Pictures. 

Whannell, L. (Director). (2020). The Invisible Man [Film]. Blumhouse Productions; Goalpost Pictures; 
Nervous Tick Productions. 
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Yee, K. K., & Scheinert, D. (Directors). (2022). Everything Everywhere All at Once [Film]. A24; AGBO; 
Ley Line Entertainment; IAC Films. 

 
RECOMMENDED WEBSITES 
 

RECOMMENDED AUDIOVISUAL RESOURCES AND REFERENCES 

ActionVFX. (n.d.). ActionVFX: VFX assets and training for artists. https://www.actionvfx.com/ 

FootageCrate. (n.d.). FootageCrate: VFX assets. https://footagecrate.com/ 

Poly Haven. (n.d.). HDRIs. https://polyhaven.com/hdris 

Pexels. (n.d.). Free stock videos. https://www.pexels.com/videos/ 

FilmGrab. (2021, May 7). https://film-grab.com/ 

Frame Set. (n.d.). Frame Set: Search. https://frameset.app/search 

StillsLab. (n.d.). StillsLab: Movie stills and TV show frames for filmmakers. https://stillslab.com/ 

AUDIOVISUAL PIECES, ARTICLES AND VFX BREAKDOWNS 

Peker, R. [Roy Peker]. (2017, February 14). VFX games: The art of compositing [Video]. YouTube. 
https://www.youtube.com/watch?v=gYu4esqvnQ0 

Befores & Afters. (n.d.). VFX breakdowns. https://beforesandafters.com/category/vfx-breakdown/ 

Fortiche Production. (2024). Arcane season 2 [Production gallery and breakdown]. 
https://forticheprod.com/portfolio/arcane-season-2/ 

Serrano, L. (Director). (2024). The cause of the accident that caused the fire [Commercial short film]. 
CANADA; ICEX España Exportación e Inversiones. 
https://spainwheretalentignites.com/the-cause-of-the-accident-that-caused-the-fire 

Reason Why. (n.d.). ICEX amplía su promoción del audiovisual español con tres nuevos cortos [ICEX 
expands its promotion of Spanish audiovisuals with three new short films]. Retrieved June 29, 2026, 
from 
https://www.reasonwhy.es/actualidad/icex-amplia-campana-where-the-talent-ignites-nuevos-cortometr
ajes 

Spike Jonze. (Director). (2016). Kenzo World [Commercial short film]. KENZO. 
https://www.youtube.com/watch?v=NoMqvniiEkk 

Netflix. (2024). Behind the VFX of J. A. Bayona’s Society of the Snow [Video]. YouTube. 
https://www.youtube.com/watch?v=TG7f3gCe2wc 
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VFX Boat. (2026). The House of the Spirits: VFX breakdown [Video]. 
https://www.youtube.com/watch?v=roTDgklaUKs 

Woodward, R. [RyanWoodwardart]. (2010). Thought of you [Video]. YouTube. 
https://www.youtube.com/watch?v=OBk3ynRbtsw 

Los VFX de “El 47”, candidatos a los Goya 2025 [The VFX of "El 47", Goya 2025 candidates]. (2024). 
[Video]. YouTube. https://www.youtube.com/watch?v=TuUPoN2u4fY&list=LL&index=12 

Ads of the World. (2025, May). WWF: In Hot Water [Advertising campaign]. 
https://www.adsoftheworld.com/campaigns/in-hot-water 

 
 
REQUIRED MATERIALS FOR THE COURSE 
 
Foundry. (s. f.). NukeX: Advanced industry-standard compositing. 
https://www.foundry.com/products/nuke-family/nukex 
 
VISITS, MASTER CLASSES, EVENTS AND ADDITIONAL WORKSHOPS 
 
To be announced during the course 
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